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Wrapping Up a New World Record:
National Print Group, FLEXcon Put Up All-Star Success for NBA
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They say everything is bigger in Texas. So when it came time for

Dallas to host the February 2010 National Basketball Association
All-Star Game, officials knew they wanted to pull out all the stops
and showcase what their city was truly made of.

The publicity that comes with such a large-scale project is
considerable, but so is the risk. The project involved building
wraps that included skyscrapers and two hotels. Given the
tight timeframe, organizers knew that they needed to work with
experienced professionals, and selected The National Print
Group of Chattanooga, Tennessee. "We're known as the ones
who do the big projects,” said Doug Newson, President of
National Print Group. “Dialogues started up. We were asked,
"Would it be possible to get a team together to print and install
and get it done?’ | said we could do it.”

Newson contacted Jodi
Sawyer, a member of

Ea FLEXcon

It included the Bank
of America Plaza, the
Hyatt Hotel, and the
Renaissance Hotel.
These applications were
tremendous in

scope and size.

Jodi Sawyer,
FLEXcon's Product Branding
Business Team Member

Spencer, MA-based FLEXcon's Product Branding Business Team. She
said that both National and FLEXcon were ready for the challenge.
"Dallas always does things big,” Sawyer said, adding that this project
was no exception. "It included the Bank of America Plaza, the Hyatt
Hotel, and the Renaissance Hotel. These applications were tremendous
in scope and size." So tremendous, in fact, that the wrap on the Bank of
America attracted the attention of the Guinness Book of World Records.
The 53,000 square-foot graphic, which measured 105 feet by 505 feet,
will be included in the next edition as the largest graphic ever installed
on a building. Even that is only a fraction of the more than 120,000
square feet of total graphics that National produced for the event.

Full Court Press

The path to this super-sized success was not always an easy one. Although the design of the graphics and

the selection of the buildings were relatively straightforward, there were other areas that were problematic.

Specifically, Newson said that there were significant challenges in the area of permitting. Coordinating

efforts with the Dallas Mayor's office, National was able to shrink the permitting schedule and get the

paperwork in place for the February 2010 event.
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After getting authorization to move forward, organizers discovered that the project faced an unanticipated

funding challenge. “In years past, they had a primary sponsor, but the economy was challenging, so the

primary sponsor had backed out late in the game,” Newson said. The Dallas Mavericks decided to take

the lead, putting together a funding mechanism with the NBA to make this spectacular graphic display

happen. Newson said there were a lot of people committed to making sure this project was as spectacular

as possible. "We opened a dialogue with the Dallas Mavericks and the NBA," he said. “Mark Cuban, who

owns the Mavericks, said, ‘If this is going to be in Dallas, it's going to be bigger than anything anyone has

ever done.”

Nothing this size has
ever been done. It
was the largest single
pressure-sensitive
graphic installed on a
building. We're thrilled
with the exposure it
brought to the city of
Dallas, the Mavericks,
and the NBA. It was
on magazine covers,
newspaper, television,
and radio; pictures of it
were all over the place.
The exposure that it
got was just tremendous

for all of us.

Tim Waldschmitt,
Northeast Carhartt Sales Associate
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The Maverick’s organization and the NBA found funding, and
the project got back on track. Design work was transferred to
National, which utilized two HP Scietex XL 1500 printers that
had been modified to meet the company’s particular printing
needs. In addition, National employed specially formulated inks
that had been developed to their strict specifications, as well

as custom substrates developed in conjunction with FLEXcon.
"They wanted to use a product they were comfortable with,”
Sawyer said of National’s decision to use a custom version of
FLEXcon's SEETHRU-SIGN® product.

Of course, a project of this magnitude required an extraordinary
amount of substrate. “We were able to supply the material in
1,000 foot rolls, which was a big factor in terms of the quick
turnaround,” Sawyer said. “We always keep special stock
inventory, but this was well beyond that.”

Weather or Not

With funding in place and graphics in hand, National was ready
to begin the installation process, but the installation crew soon
discovered it was not going to be easy. The weather shifted from
wind to rain to snow. “January is a crapshoot in Dallas in terms

of the weather,” Newson said. "We had hoped to be able to get
them installed quickly, but it took almost a month. You cant install
the window perforated film when there’s moisture. Mother Nature
really created some challenges for us in terms of timelines.”

But National, which prides itself in offering total turnkey solutions,
succeeded, much to the excitement of everyone involved.
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“They were phenomenal graphics,” Newson said. “Nothing this size has ever been done. It was the largest
single pressure-sensitive graphic installed on a building. We're thrilled with the exposure it brought to the
city of Dallas, the Mavericks, and the NBA. It was on magazine covers, newspaper, television, and radio;
pictures of it were all over the place. The exposure that it got was just tremendous for all of us.” Sawyer
concurred. She noted that during the final approach of her flight to Dallas to see the applications, she
caught a glimpse of several of the building wraps from her window.

The NBA and Dallas Mavericks were pleased, as well as the team at National. "We're very excited
about what the future might hold for us and for FLEXcon,” Newson said. “We've been thrilled with our
relationship with FLEXcon for the past several years and with the performance of their products. FLEXcon

has been a great partner.”

Other sporting events took notice of the eye-catching work, and Newson said National is now in active
discussions with other teams, sports, and venues about doing large scale graphics for upcoming events.
Who knows, maybe the next world record is just around the corner.
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About the Author

Michael Chevalier is FLEXcon's New Business Development Manager for
At-Retail Advertising and is a member of the company’s Product Branding
Business Team. He works closely with ad agencies, ad specifiers, brand owners,
imaging companies, and printers/converters to deliver the full benefits of

self-adhesive film for brand promotion within the at-retail environment. Mr.
Chevalier's more than two decades in the materials and labels segments of the industry include
over ten years with FLEXcon. He spent two years as FLEXcon's Application Development Specialist-
Retail and several years as a FLEXcon Sales Representative. Prior to joining FLEXcon, he served

as Director of Business Development for Industrial Label Corporation where he was responsible

for identifying and developing new business opportunities with owners of many national and
international brands. He also worked for Avery Dennison for 10 years. Mr. Chevalier holds a
Bachelor of Arts degree in Marketing from lowa State University of Science and Technology.

To Reach Michael call (402) 991-0011 or e-mail mchevalier@flexcon.com.

About FLEXcon

FLEXcon is an ISO 9001:2008 worldwide manufacturer of pressure-sensitive films and

adhesives for applications including indoor and outdoor advertising, bonding/mounting, and
product identification, safety, hazard, bar-coded, and primary labels. The company’s Value-
Better-Supreme (VBS) product offering is the most extensive standard product offering in the
pressure-sensitive film industry. FLEXcon is also a leader in developing custom solutions to
meet unique converting or application needs. FLEXcon's mission is to provide its customers the
highest quality products with exceptional service. The company is headquartered in Spencer,
Massachusetts, and has operations throughout North America and Europe, with distribution
worldwide. For more information on FLEXcon, visit www.FLEXcon.com.
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Let’'s Talk Solutions

Bring your challenges or next big

idea to FLEXcon and we will work
together to find a solution.
Call us at (508) 885-8200 or visit our

website at www.FLEXcon.com.

Corporate Headquarters

1 FLEXcon Industrial Park
Spencer, MA 01562-2642 USA
Telephone (508) 885-8200
FAX (508) 885-8400
www.FLEXcon.com

Performance Products Business Team
Telephone (508) 885-8440
FAX (508) 885-8355

Product Branding Business Team
Telephone (508) 885-8370
FAX (508) 885-8399

Product Identification Business Team
Telephone (508) 885-8300
FAX (508) 885-8301

Manufacturing,
Distribution
& Sales Centers

North America

FLEXcon Spencer, Massachusetts
1 FLEXcon Industrial Park

Spencer, MA 01562-2642

Telephone (508) 885-8200

FAX (508) 885-8400

FLEXexpress FAX: 1-800-428-4505

FLEXcon Columbus, Nebraska
2021 E. 23rd Street

Columbus, NE 68601

Telephone (402) 562-6131

FAX (402) 562-6054

Europe

FLEXcon Europe Ltd.
Whitworth Road

Southfield Industrial Estate
Glenrothes, Fife KY6 2TF
Scotland - UK

Telephone +44(0) 1592 663200
FAX +44(0) 1592 663201
europeinfo@FLEXcon.com

Sales Offices

North America

FLEXcon Pennsylvania

Routes 1 & 202

The Weichert Building, Suite 260
P.O. Box 156

Chadds Ford, PA 19317
Telephone (610) 358-2571

FAX (610) 358-5946

FLEXcon Kansas

1305 South Fountain Drive
Olathe, KS 66061

Telephone (913) 768-8669

FAX (913) 894-5129

FLEXexpress FAX: 1-800-732-4329

Ea FLEXcon

Distribution &
Sales Facilities

North America

FLEXcon California

12840 Reservoir Street

Chino, CA 91710-2952
Telephone (909) 465-0408

FAX (909) 627-4136

FLEXexpress FAX: 1-800-446-4136

FLEXcon Ontario

1020 Lorimar Drive

Mississauga, Ontario L5S 1R8
Canada

Telephone (905) 795-5509

FAX (905) 795-8984

FLEXexpress FAX: 1-800-563-9143

Europe

FLEXcon Europe Ltd.
Flevolaan 3

1382 JX WEESP

P.O. Box 131

1380 AC WEESP

The Netherlands

Telephone +31(0) 294 491800
FAX +31(0) 294 430887
europeinfo@FLEXcon.com

Latin America, Asia-Pacific,
Africa and Middle East

FLEXcon International
Sales Office

1 FLEXcon Industrial Park
Spencer, MA 01562-2642
Telephone (508) 885-8223
FAX (508) 885-8355



