Providing Solutions in

Pressure-Sensitive Films Ea FLEXcon

A Three-Point Success:
FLEXcon and Mitographers Help NCAA Summit League Shine






The Advertising
Advantage

In addition to working within the
arena where the games would

take place, Mitographers was also
intent on creating a comprehensive
program that would help the Summit
League achieve maximum visibility,
as well as profitability.”Mitographers
actually went to the Sioux Falls
Sports Authority and asked, ‘How
can we help you?'” Chevalier said.
“Number one, they wanted to earn
some revenue, and number two, they
wanted to brand the event.”

Working with FLEXcon, Mitographers
put together a package through

the Sports Authority that allowed
local businesses to graphically align themselves with
the event, utilizing a wide range of FLEXcon's self-
adhesive films. “In June 2009, we started to have
initial conversations; based on the response they got
from the lobby graphics in year one, they wanted to
do that and a little more,” Phillips said. “We came
up with a marketing program to get local businesses
involved, even though they were not sponsors of the

Summit League tournament.”

Under this program, small businesses who made a

$50 donation to the event received a 12 inch by 12

inch window decal that announced their status as an
official supporter. Many businesses used these on their
windows and doors. Mitographers also offered other
wall and surface graphics to interested supporters.

For example, one local bar, Shenanigans, covered
their doors and windows, as well as their bar top with
Summit League graphics.

“The Summit League did not have to pay for the
graphics throughout town, and they also generated
revenue to help pay for the graphics that went into
the lobby,” Phillips said of the Summit League effort.
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A Center Court Success

The center court graphic was a particularly daunting challenge. During the 2009 games, that graphic,
which had been applied by another converter, proved problematic. The graphic had just enough of a lip
that several players complained of a tripping hazard, as well as slipping issues.

Chevalier and the team at Mitographers came up with a solution involving FLEXcon's FLEXmark® floor art™ and
several coats of clear floor coating. The result was an eye-popping graphic that held everyone’s attention, but
did not hold anyone up on the court. “The center court graphic was a real showcase for the arena, and the
games were on ESPN and ESPN2,” Chevalier said. “The league loved the graphic. It held up really well and
it showed up great on television.”

Phillips echoed Chevalier's impressions. He said Summit League Commissioner Tom Douple had heard
complaints about the previous year's graphic, and wanted to make sure those problems did not occur
again. “"He told me he had three members of his staff who were assigned to do nothing but watch center
court for the first four games of the tournament to make sure there were no problems.” Phillips said of
this year's graphic. “He was very pleased with this new approach to the center court graphic. As the
commissioner said, it was a smashing success.”

Summit League Marketing Director Vanessa Quimpo said everyone has been impressed with the work of
Mitographers and FLEXcon. “They did a great job and the FLEXcon material worked out real well,” she
said. “The floor was down for four days and there were four games a day. There was a lot of scuffing on the
floor, but it looked really great and we didn't have any issues with it. | would be thrilled to work with them
again with our center court decal. It was a very good experience and it looked great on TV.”
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Self-Adhesive Coverage
Generates Media Coverage

Mitographers and FLEXcon were able

to literally cover the city and create a
pervasive sense of excitement about the
tournament. Success certainly begets
success, and the Summit League is

no exception. Phillips said preliminary
discussions about the 2011 tournament
are already in the works. He noted that
the Sioux Falls Sports Authority liked
the graphics revenue program so much
that they have a plan to generate more
sales next year. He said that working with
FLEXcon has helped Mitographers make
the most of this opportunity.
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"There are several reasons we were willing to
partner with FLEXcon on projects like this,”
Phillips said. “They have been a wonderful
supplier for years. Mike Chevalier has been a very
valuable resource; he has sparked some ideas
for us. It's really been a good fit. We are getting
more involved in sports marketing and we're
excited about it.” Chevalier said he looks forward
to working with Phillips and Mitographers on
such large scale projects for many years to come.
"Both the league and the city love what was
done and want to do it in a bigger and better
way this next year,” Chevalier said.

Self-adhesive films can transform an event. They
can be used to brand the event, not just in the
arena, but throughout the larger community.
Contact FLEXcon and learn how you can make
the most of the self-adhesive advantage.
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About the Author

Michael Chevalier is FLEXcon's New Business Development Manager for
At-Retail Advertising and is a member of the company’s Product Branding
Business Team. He works closely with ad agencies, ad specifiers, brand owners,
imaging companies, and printers/converters to deliver the full benefits of

self-adhesive film for brand promotion within the at-retail environment. Mr.
Chevalier's more than two decades in the materials and labels segments of the industry include
over ten years with FLEXcon. He spent two years as FLEXcon's Application Development Specialist-
Retail and several years as a FLEXcon Sales Representative. Prior to joining FLEXcon, he served

as Director of Business Development for Industrial Label Corporation where he was responsible

for identifying and developing new business opportunities with owners of many national and
international brands. He also worked for Avery Dennison for 10 years. Mr. Chevalier holds a
Bachelor of Arts degree in Marketing from lowa State University of Science and Technology.

To Reach Michael call (402) 991-0011 or e-mail mchevalier@flexcon.com.

About FLEXcon

FLEXcon is an ISO 9001:2008 worldwide manufacturer of pressure-sensitive films and

adhesives for applications including indoor and outdoor advertising, bonding/mounting, and
product identification, safety, hazard, bar-coded, and primary labels. The company’s Value-
Better-Supreme (VBS) product offering is the most extensive standard product offering in the
pressure-sensitive film industry. FLEXcon is also a leader in developing custom solutions to
meet unique converting or application needs. FLEXcon's mission is to provide its customers the
highest quality products with exceptional service. The company is headquartered in Spencer,
Massachusetts, and has operations throughout North America and Europe, with distribution
worldwide. For more information on FLEXcon, visit www.FLEXcon.com.

Page 7

A Three-Point Success: FLEXcon and Mitographers Help NCAA Summit League Shine



Let’'s Talk Solutions

Bring your challenges or next big

idea to FLEXcon and we will work
together to find a solution.
Call us at (508) 885-8200 or visit our

website at www.FLEXcon.com.

Corporate Headquarters

1 FLEXcon Industrial Park
Spencer, MA 01562-2642 USA
Telephone (508) 885-8200
FAX (508) 885-8400
www.FLEXcon.com

Performance Products Business Team
Telephone (508) 885-8440
FAX (508) 885-8355

Product Branding Business Team
Telephone (508) 885-8370
FAX (508) 885-8399

Product Identification Business Team
Telephone (508) 885-8300
FAX (508) 885-8301

Manufacturing,
Distribution
& Sales Centers

North America

FLEXcon Spencer, Massachusetts
1 FLEXcon Industrial Park

Spencer, MA 01562-2642

Telephone (508) 885-8200

FAX (508) 885-8400

FLEXexpress FAX: 1-800-428-4505

FLEXcon Columbus, Nebraska
2021 E. 23rd Street

Columbus, NE 68601

Telephone (402) 562-6131

FAX (402) 562-6054

Europe

FLEXcon Europe Ltd.
Whitworth Road

Southfield Industrial Estate
Glenrothes, Fife KY6 2TF
Scotland - UK

Telephone +44(0) 1592 663200
FAX +44(0) 1592 663201
europeinfo@FLEXcon.com

Sales Offices

North America

FLEXcon Pennsylvania

Routes 1 & 202

The Weichert Building, Suite 260
P.O. Box 156

Chadds Ford, PA 19317
Telephone (610) 358-2571

FAX (610) 358-5946

FLEXcon Kansas

1305 South Fountain Drive
Olathe, KS 66061

Telephone (913) 768-8669

FAX (913) 894-5129

FLEXexpress FAX: 1-800-732-4329
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Distribution &
Sales Facilities

North America

FLEXcon California

12840 Reservoir Street

Chino, CA 91710-2952
Telephone (909) 465-0408

FAX (909) 627-4136

FLEXexpress FAX: 1-800-446-4136

FLEXcon Ontario

1020 Lorimar Drive

Mississauga, Ontario L5S 1R8
Canada

Telephone (905) 795-5509

FAX (905) 795-8984

FLEXexpress FAX: 1-800-563-9143

Europe

FLEXcon Europe Ltd.
Flevolaan 3

1382 JX WEESP

P.O. Box 131

1380 AC WEESP

The Netherlands

Telephone +31(0) 294 491800
FAX +31(0) 294 430887
europeinfo@FLEXcon.com

Latin America, Asia-Pacific,
Africa and Middle East

FLEXcon International
Sales Office

1 FLEXcon Industrial Park
Spencer, MA 01562-2642
Telephone (508) 885-8223
FAX (508) 885-8355



